
 

MIDVILLE FARMLAND
359 +/- Acres

Burke County, GA

$983,301

NEW LISTING

National Land Realty

7001 Pelham Road

Suite M

Greenville, SC 29615

www.NationalLand.com

Edward Weathers

Office: 855.384.5263

Cell: 803.928.6188

Fax: 864.331.1610

Eweathers@nationalland.com

The information herein is from sources deemed reliable, however the accuracy is not guaranteed.

National Land Realty assumes no liability for error, omissions or investment results.



 

OVERVIEW:

This 359 +/- acre farm tract in Midville, GA consists of roughly 150

acres of tillable acres and 205 +/- acres of Hardwood Timber. There's

also roughly 5 acres of flooded timber. The farmland is level and drains

very well. The majority of the soil is Dothan Loamy Sand and Fuquay

Loamy Sand. This is an excellent hunting tract with plenty of food,

water and cover, There are several great deer stand locations. Located

within an hour of Augusta and Statesboro and under half an hour from

Waynesboro and Swainsboro.

PARCEL #/ID: 026 009

TAXES: (Call Agent for Details)

ADDRESS:

Highway 205

Midville, GA 30441

LOCATION:

From Midville head north on Hwy 305. The property starts at Old

Wadley Road and continues passed Oliver Road

ACREAGE BREAKDOWN:

150 +/- acres Tillable 205 +/- acres Mixed Hardwood



 PROPERTY HIGHLIGHTS:
· Highly Productive Farmland

· Excellent Hunting

· Pond

· Flooded Timber

VIEW FULL LISTING:

www.nationalland.com/viewlisting.php?listingid=2204650

Powered by TCPDF (www.tcpdf.org)

https://nationalland.com/listing/midville-farmland
http://www.tcpdf.org


EDWARD WEATHERS  
Land Broker, Greenville, SC Office  
Cell: 803-928-6188  
Office: 855-384-5263  
Fax: 864-331-1610  
Eweathers@nationalland.com  

All boundary lines noted in pictures, aerials or maps should be considered estimates and not relied on as legal documents or descriptions.
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Soil Map—Burke County, Georgia
(Soils Map)

Natural Resources
Conservation Service
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MAP LEGEND MAP INFORMATION

Area of Interest (AOI)
Area of Interest (AOI)

Soils
Soil Map Unit Polygons

Soil Map Unit Lines

Soil Map Unit Points

Special Point Features
Blowout

Borrow Pit

Clay Spot

Closed Depression

Gravel Pit

Gravelly Spot

Landfill

Lava Flow

Marsh or swamp

Mine or Quarry

Miscellaneous Water

Perennial Water

Rock Outcrop

Saline Spot

Sandy Spot

Severely Eroded Spot

Sinkhole

Slide or Slip

Sodic Spot

Spoil Area

Stony Spot

Very Stony Spot

Wet Spot

Other

Special Line Features

Water Features
Streams and Canals

Transportation
Rails

Interstate Highways

US Routes

Major Roads

Local Roads

Background
Aerial Photography

The soil surveys that comprise your AOI were mapped at 
1:20,000.

Please rely on the bar scale on each map sheet for map 
measurements.

Source of Map: Natural Resources Conservation Service
Web Soil Survey URL: 
Coordinate System: Web Mercator (EPSG:3857)

Maps from the Web Soil Survey are based on the Web Mercator 
projection, which preserves direction and shape but distorts 
distance and area. A projection that preserves area, such as the 
Albers equal-area conic projection, should be used if more 
accurate calculations of distance or area are required.

This product is generated from the USDA-NRCS certified data as 
of the version date(s) listed below.

Soil Survey Area: Burke County, Georgia
Survey Area Data: Version 16, Sep 1, 2021

Soil map units are labeled (as space allows) for map scales 
1:50,000 or larger.

Date(s) aerial images were photographed: Aug 21, 2014—Sep 
8, 2017

The orthophoto or other base map on which the soil lines were 
compiled and digitized probably differs from the background 
imagery displayed on these maps. As a result, some minor 
shifting of map unit boundaries may be evident.

Soil Map—Burke County, Georgia
(Soils Map)

Natural Resources
Conservation Service

Web Soil Survey
National Cooperative Soil Survey
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Map Unit Legend

Map Unit Symbol Map Unit Name Acres in AOI Percent of AOI

CaC2 Carnegie sandy loam, 5 to 8 
percent slopes, moderately 
eroded

0.2 0.1%

CnA Clarendon loamy sand, 0 to 2 
percent slopes

6.1 1.6%

DoA Dothan loamy sand, 0 to 2 
percent slopes

63.9 16.5%

DoB Dothan loamy sand, 2 to 5 
percent slopes

69.3 17.9%

FsB Fuquay loamy sand, 0 to 5 
percent slopes

24.5 6.3%

FsC Fuquay loamy sand, 5 to 8 
percent slopes

3.8 1.0%

GR Grady-Rembert association 63.5 16.4%

OI Osier and Bibb soils, 0 to 2 
percent slopes, frequently 
flooded

0.0 0.0%

Ra Rains sandy loam 33.7 8.7%

TfA Tifton loamy sand, 0 to 2 
percent slopes

75.1 19.4%

TfB Tifton loamy sand, 2 to 5 
percent slopes

40.6 10.5%

ThC2 Tifton sandy loam, 5 to 8 
percent slopes, eroded

6.5 1.7%

Totals for Area of Interest 387.4 100.0%

Soil Map—Burke County, Georgia Soils Map

Natural Resources
Conservation Service

Web Soil Survey
National Cooperative Soil Survey
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       THE ABC’S OF AGENCY

 UNDERSTANDING REAL ESTATE BROKERAGE 

 RELATIONSHIPS IN GEORGIA 

I. Introduction: 

Real estate brokers are licensed professionals trained to help consumers buy, sell, or lease real property. The business relationship 
between real estate brokers and consumers can take many forms, each of which is called a brokerage relationship. This brochure 
describes the types of brokerage relationships most commonly offered by real estate brokers. Hopefully, the brochure will make it 
easier for consumers to make informed choices on how best to work with a real estate broker. It should be noted that real estate 
brokers are not required to offer all of the brokerage relationships described in this brochure. Instead, each real estate broker is free to 
decide which of these relationships he or she will offer.   

II. Real Estate Brokerage Generally:

As a general rule, only licensed real estate brokers can be paid a fee to help consumers buy, sell, or lease property. Many brokers 
have licensed real estate salespersons, commonly known as real estate agents, who act on behalf of the broker in helping consumers 
buy, sell, or lease property. While real estate agents can be employees of the real estate broker, most act as independent contractors. 
Real estate brokers often incorporate or set themselves up as limited liability companies or partnerships. All brokerage firms, however, 
are required to have a responsible or a qualifying broker. In the majority of real estate transactions, the consumer interacts only with his 
or her real estate agent and not the real estate broker. The real estate broker in those instances works behind the scenes to solve 
problems and support, supervise and assist his or her agents. 

III. Client vs. Customer in Brokerage Relationships:

All brokerage relationships fall into one of two broad categories: (1) broker-client relationships; and (2) broker-customer relationships. In 
a broker-client relationship, the real estate broker is representing the client and is acting as his or her legal agent in buying, selling, or 
leasing property. In Georgia, a broker-client relationship can only be formed by the parties entering into a written agreement. The 
agreement must explain, among other things, how the broker will be paid, the duty of the broker to keep client confidences, and the 
types of client or agency relationships offered by the broker.   

The other type of brokerage relationship is known as a broker-customer relationship. With this type of relationship, the broker is not 
representing the customer in a legal or agency capacity. However, the broker can still work with the customer and help him or her by 
performing what are known as ministerial acts. These include, for example, identifying property for sale or lease, providing pre-printed 
real estate form contracts, preparing real estate contracts at the direction of the customer, and locating lenders, inspectors, and closing 
attorneys on behalf of the customer. The different types of brokerage relationships within each of these categories are discussed 
below: 

IV. Broker-Client Relationships:

A.  Seller Agency/Landlord Agency: 

Seller agency occurs when the real estate broker is representing the seller in selling his or her property. This type of brokerage 
relationship is created by the seller and the broker entering into a written contract known as a listing agreement. The listing agreement 
gives the broker, commonly referred to as the listing broker, the right to market the property for sale at a specific price and for a defined 
period of time. If the broker is successful in finding a buyer ready, willing, and able to purchase the property, the broker would normally 
be paid a fee or commission upon the closing of the transaction. This fee or commission is often shared with other real estate brokers, 
under what are known as cooperative brokerage agreements, if they or their agents find the buyer. Seller agency is also sometimes 
called listing agency. 
  

Landlord agency is different from seller agency in that the listing broker is assisting the property owner in leasing rather than selling 
property. 

B.  Buyer Agency/Tenant Agency: 

Buyer agency occurs when the real estate broker represents the buyer in locating and assisting the buyer in negotiating for the 
purchase of property suitable to the buyer. A buyer agency is created when the buyer enters into an agreement commonly known as a 
buyer brokerage agreement. A real estate broker can be compensated by one party yet represent another party. Therefore, in some 
buyer brokerage agreements, the fee or commission received by the buyer’s broker is actually a portion of the fee or commission paid 
by the seller to the listing broker. In these situations, the seller also agrees that the listing broker will share the commission or fee with 
any buyer’s broker who finds a buyer ready, willing and able to purchase the property. With some buyer brokerage agreements, the 
buyer pays a fee or commission directly to his or her broker. Buyer agency is sometimes referred to as buyer brokerage.   
 

Tenant agency is different from buyer agency in that the broker is representing a consumer who is seeking to lease rather than 
purchase property. 
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C.  Designated Agency: 

In some real estate transactions, the real estate agent representing the buyer and the real estate agent representing the seller both 
work for the same broker or brokerage firm. In such a transaction, the broker may allow each agent to exclusively represent their 
respective clients. This type of brokerage relationship is known as designated agency. 

In a designated agency transaction, the designated agent for the buyer owes the same duties to the buyer as if the agent was acting 
only as a buyer’s agent. Similarly, the designated agent for the seller owes the same duties to the seller as if the agent was acting only 
as the seller’s agent. With designated agency, each designated agent is prohibited from disclosing to anyone other than his or her 
broker any information requested to be kept confidential by the client unless the information is otherwise required to be disclosed by 
law. Therefore, designated agents may not disclose such confidential information to other agents in the company. The broker is also 
prohibited from revealing any confidential information he or she has received from one designated agent to the other designated agent, 
unless the information is otherwise required to be disclosed by law. Confidential information is defined as any information that could 
harm the client’s negotiating position which information the client has not consented to be disclosed. In Georgia, designated agency is 
defined by state statute not to be dual agency. 

D.  Dual Agency: 

Georgia law allows both parties to agree to have one agent or broker represent them in a real estate transaction at the same time. In 
other words, the agent or broker has a client relationship with all parties to the transaction without acting in a designated agency 
capacity. In these situations, neither party is exclusively represented by a designated real estate agent. This type of brokerage 
relationship is called “dual agency”. 

Georgia law allows real estate brokers to act as dual agents if they first get the written consent of both parties. The written consent 
must contain the following: 

1. a description of the types of transactions in which the licensee will serve as a dual agent;
2. a statement that as a dual agent, the licensee represents two clients whose interests could be different or even adverse;
3. a statement that the dual agent will disclose all adverse material facts regarding the transaction known to the dual agent to

all parties to the transaction except for information that is made confidential by request of another client and that is not allowed or
required by law to be disclosed;

4. a statement that the licensee will disclose to each client in the transaction the nature of any material relationship the licensee or his
or her broker have with other clients in the transaction other than incidental to the transaction;

5. a statement that the client does not have to consent to the dual agency; and
6. a statement that the client’s consent has been given voluntarily and that the client has read and understood the brokerage

engagement agreement;

This special consent is required because of the potential for conflicts of interest in dual agency transactions. 

E. Subagency: 

Subagency occurs when one real estate broker is appointed by another real estate broker as a subagent to assist the broker in 
performing its duties. In a typical subagency transaction, a listing broker practicing subagency might appoint the broker working with the 
buyer as his or her subagent. The broker acting as the subagent would work with the buyer but would represent the seller. The buyer 
then was the customer of the broker acting as a subagent, but the seller would be his or her client. Subagency relationships between 
real estate brokers in Georgia, while once the norm, are much less common today. 

V. Broker-Customer Relationships: 

A.  Transaction Brokerage: 

A transaction brokerage relationship is one in which a real estate broker or brokers assists both parties in a real estate transaction but 
does not enter into a client relationship with, nor represents, either party. In a transaction brokerage relationship, the broker treats both 
parties as customers and can only perform ministerial acts for either party, including the following: 

 

1. identifying property;
2. providing real estate statistics and information of property;
3. providing preprinted real estate form contracts;
4. acting as a scribe in the preparation of form contracts;
5. locating relevant professionals, such as architects, engineers, surveyors, inspectors, lenders, insurance agents, and attorneys; and
6. identifying facilities such as schools, shopping centers, and places of worship.

B.  Brokers May Help Parties Other Than Their Clients: 

Brokers who represent one party in a real estate transaction as a client can still help the other party in the transaction by performing 
ministerial duties for the other party (of the type described under transaction brokerage section). When a real estate broker works with 
a party as a customer or client, the broker may not knowingly give the party false information. 

VI. Always Choose a REALTOR®:

This brochure has been prepared as a public service by the Georgia Association of REALTORS®. REALTOR® is a registered 
collective membership mark which may be used only by real estate professionals who are members of the National Association of 
REALTORS® and subscribe to its strict Code of Ethics. 


