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Trade Area Report

Criteria Used for Analysis

Trends: Industry: Industry: Industry: Industry:
2020-2025 Household Income Growth Rate Manufacturing Mining Retail Trade Transportation and Warehousing
2.18% 139 182 302 139
(4.7%) (6.2%) (10.3%) (4.7%)
Consumer Segmentation
Life Mode Urbanization
What are the Hometown Where do people  Semirural
ﬁe°p.le like that Growing up and staying close to home; single like this usually Small town living, familieswith affordable
ive in this area? live?
householders homes
Top Tapestry Small Town Comfortable Empty The Great
Segments Simplicity Set to Impress Nesters Salt of the Earth Outdoors
% of Households 819 (30.3%) 349 (12.9%) 296 (10.9%) 280 (10.3%) 253 (9.3%)
Lifestyle Group Hometown Midtown Singles GenXurban Cozy Country Living Cozy Country Living
Urbanization Group Semirural Metro Cities Suburban Periphery Rural Rural
Residence Type Single Family Multi-Unit Rentals; Single Family Single Family Single Family
Single Family
Household Type Singles Singles Manied Couples Manied Couples Manied Couples
Average Household Size 2.25 2.1 25 2.58 243
Median Age 40 331 46.8 43.1 46.3
Div ersity Index 491 64.9 30.6 18.3 33.7
Median Household Income $27,000 $29,000 $68,000 $53,000 $53,000
Median Net Worth $14,000 $12,000 $258,000 $134,000 $124,000
Median Home Value $88,000 - $187,000 $134,000 $189,000
Homeownership 50.9 % 28.8 % 87.5% 83.7 % 781 %
Average Monthly Rent - $750 - - -
Employment Servicesor Services, Professonal  Professional or Professonal or Professonal or
Professonal or Administration Management Services Services
Education High School Graduate  High School Graduate  College Degree High School Graduate  College Degree
Preferred Activities Visit the doctor Go to rock concerts, Play golf; s; workout ~ Go fishing, hunting, Might invest in real
regularly . Go hunting, nightclubs, zoos regularly . Preferto eat boating, camping edate . Own pet dogs
fishing, target . Shop at Walgreens. at home. . Tacke home or cats.
shooting. improvement projects.
Financial Shop with couponsat ~ Manage finances Savel/invest prudently  Buy insurance from Belong to AARP,
discount stores online agent veterans clubs
Media Read newspapers; Download latest music  Listen to sportsradio; Access Intemet by dial- Watch CMT, History
watch TV online watch sportson TV up modem Channel, Fox News
Vehicle Own, maintain Own used, imported Own 1-2 vehicles Own truck ATV Own 4-wheel drive
domedtic trucks, ATVs  vehicles trucks
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Drawn area near Ewveleth, MN 55734

About this segment

Small Town Simplicity

Thisisthe In thisarea

#1 30.3%

dominant segment
for this area

of householdsfall
into this ssgment

In the United States

1.8%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Small Town Simplicity includes young
families and senior householders that are
bound by community ties. The lifestyle is
down-to-earth and semi-rural, with
television for entertainment and news, and
emphasis on convenience for young
parents and senior citizens. Residents
embark on pursuits including online
computer games, scrapbooking and rural
activities like hunting and fishing. Since
almost 1 in 4 households is below poverty
level, residents also keep their finances
simple--paying bills in person and
awiding debt.

Our Neighborhood

e Theyresde in small towns or semi-ural
neighborhoods, mostly outside metropolitan
areas.

e Homesare a mix of older single-family houses,
apartments and mobile homes.

o A majority, 51%, of homes are owner
occupied.

e Median home value of $88,000 is about half
the U.S. median.

« Average rent is $600.

e Thisisan older market, with almost half of the
householders aged 55 years or older, and
predominantly single-person households.

Socioeconomic Traits

o Education: 65% with high school diploma or
some college.

o Unemployment higher at 11.9%.

o Labor force participation lower at 51%, which
could result from lack of jobs or retirement.

¢ Income from wages and salaries, Social
Security or retirement, increased by
Supplemental Security Income.

e Price-conscious consumersthat shop
accordingly, with coupons at discount centers.

o Connected, but not to the latest or greatest
gadgets, keep their landlines.

o Community-orientated residents more
conservative than middle-of-the-road.

e Rely on televison or newspapersto stay
informed

Market Profile

o Small Town Simplicity features a semi-rural
lifestyle, complete with trucks (domesdtic, of
course), ATVsand vegetable gardens.

o Hunting, fishing and target shooting are
favorite pastimes.

o Alarge senior population visit doctors and
health practitioners regulary.

o However, a largely single population favors
convenience over cooking—frozen meals and
fast food.

o Home improvement isnot a priority, but
vehicle maintenance is.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Drawn area near Eveleth, MN 55734

Thisisthe In thisarea

#2 12.9%

dominant segment
for thisarea

of households fall
into this ssgment

In the United States

1.4%

of households fall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Set to Impress is depicted by medium to
large multi-unit apartments with lower
than average rents. These apartments are
often nestled into neighborhoods with
other businesses or single-family
housing. Nearlyone in three residents is
20 to 34 years old, and more than half of
the homes are non-family households.
Athough manyresidents live alone, they
presene close connections with their
family. Income lewels are low; many work
in food senice while they are attending
college. This group is always looking for a
deal. They are very conscious of their
image and seek to bolster their status with
the latest fashion. Set to Impress
residents are tapped into popular music
and the local music scene.

Our Neighborhood

o Residentsare better educated and mobile.

o Unemployment is higher, although many are
dill enrolled in college.

e They always have an eye out for a sale and
will stock up when the price isright.

o They prefer name brands, but will buy generic
when it isa better deal.

o Quickmealson the run are a reality of life.

e They're image-conscious consumers who dress
to impress and often make impulse buys.

e They maintain close relationships with family.

Socioeconomic Traits

o Apartment complexes represented by multiple
multi-unit sructures are often nestled in
neighborhoods with single-family homes or
businesses

o Rentersmake up nearly three quarters of all
households.

e They're found mosily in urban areas, but also
in suburbs.

« Single-person households make up over 40%
of all households.

o Itiseasy enough to walkor bike to work for
many residents.

Market Profile

¢ They listen to a variety of the latest music and
download music online.

o Majority have cell phonesonly, no landlines.

¢ They use the Intemet for social media and
managing finances.

e They own used, imported vehicles
¢ They shop at Walgreens.

o They enjoy leisure activitiesincluding going to
rock concerts, night clubs and the zoo.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Drawn area near Ewveleth, MN 55734

About this segment

Comfortable Empty Nesters

Thisisthe

#3

dominant segment
for this area

In thisarea

10.9%

of householdsfall
into this ssgment

In the United States

2.4%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Our Neighborhood

Who We Are

Residents in this large, growing segment
are older, with more than half of all
householders aged 55 or older; many still
live in the suburbs where they grew up.
Most are professionals working in

government, health care or manufacturing.

These BabyBoomers are earning a
comfortable living and benefitting from
years of prudent investing and saving.
Their net worth is well above average.
Many are enjoying the transition from child
rearing to retirement. They value their
health and financial well-being.

Manied couples, some with children, but most
without.

Average household size dightly lower at 2.50.

Found throughout the suburbs and small towns
of metropolitan areas, where most resdents
own and live in single-family detached homes.

Most homes built between 1950 and 1990.

Households generally have one or two
vehicles

Socioeconomic Traits

Education: 34% college graduates; nearly 66%
with some college education.

Low unemployment at 7%; average labor force
participation at 61%.

Most householdsincome from wages or
salaries, but a third also draw income from
investments and retirement.

Comfortable Empty Negters residents physically
and financially active.

Prefer eating at home ingead of dining out.

Home maintenance a priority among these
homeowners.

Market Profile

Residents enjoy listening to sportsradio or
watching sportson televison.

Physically active, they play golf, s4, ride
bicyclesand work out regularly.

Spending a lot of time online isn't a priority, so
most own older home compulters.

Financial portfolio includes stocks, certificates
of deposit, mutual fundsand real edate.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Drawn area near Eveleth, MN 55734

Thisisthe In thisarea

#4 - 10.3%

dominant segment
for this area

of householdsfall
into this ssgment

In the United States

2.9%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Salt of the Earth residents are entrenched
in their traditional, rural lifestyles. Citizens
are older, and many have grown children
that have moved away. They still cherish
family time and also tending to their
vegetable gardens and preparing
homemade meals. Residents embrace
the outdoors; they spend most of their free
time preparing for their next fishing,
boating or camping trip. The majority has
atleast a high school diploma or some
college education; many have expanded
their skill set during their years of
employment in the manufacturing and
related industries. They may be experts
with DIY projects, but the latest technology
is not their forte. Theyuse itwhen
absolutely necessary but seek face-to-
face contactin their routine activities.

Our Neighborhood

o Thislarge segment is concentrated in the
Midweg, particularly in Ohio, Pennsylvania
and Indiana.

o Due to their rural setting, households own two
vehiclesto cover their long commutes, often
across county boundaries.

o Home ownership rates are very high. Single-
family homes are affordable, valued at 25
percent less than the national market.

e Two in three households are composed of
manied couples; lessthan half have children
at home.

Socioeconomic Traits
o Steady employment in construction,
manufacturing, and related service industries.

o Completed education: 42% with a high school
diploma only.

e Household income just over the national
median, while net worth is double the national
median.

o Spending time with family their top priority.

o Cog-conscious consumers, loyal to brands they
like, with a focus on buying American.

o Lad to buy the latest and greatest products.

e Tryto eat healthy, tracking the nutrition and
ingredientsin the food they purchase.

Market Profile

o Outdoor sportsand activities, such asfishing,
boating, hunting and ovemight camping trips
are popular.

o To support their pastimes, truckownership is
high; many also own an ATV.

o They own the equipment to maintain their
lawns and tend to their vegetable gardens.

« Reddents often tacke home remodeling and
improvement jobs themselves.

o Due to their locale, they own satellite dishes
and many il require dial-up modemsto
access the Intemet.

e These conservative consumers prefer to
conduct their businessin person rather than
online. They use an agent to purchase
insurance.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe ~ Inthisarea - Inthe United States
é o : 0

#5 - 93%  1.5%

dominant segment of householdsfall of householdsfall

for thisarea . intothissegment . into thissegment

An overview of who makes up this segment across the United States

Who We Are - Our Neighborhood - Market Profile
Neighborhoods in The Great Outdoors - e More than 55% of households are manied- - e Satellite dishesand riding lawn mowers are
couple families;, 36% are coupleswith no familiar sightsin these rural settings, along

segment are found in pastoral settings
throughout the United States. Consumers o

. o Average household size isdightly smaller at
are educated empty nesters living an 243,
active but modest lifestyle. Their focus is

children living at home. : with multiple vehicles four-wheel drive trucks
are popular, too.

« Residentsare members of AARP and veterans

o Typical of areaswith rustic appeal, the housing clubsand support various Givic causes

land. They are more likelyto investinreal inventory features single-family homes (76%) - Technology isnot central in their lives: light
estate or a vacation home than stocks. ; and mobile homes (16%); a significant : use of Intemet connectivity for shopping and
They are active gardeners and partial to i inventory of seasonal housing isavailable. i entertainment.

homegrown and home-cooked meals. « Residentslive in small townsand rural o Most households have pets-dogs or cats.
Although retirement beckons, most of ' o&ﬁ&gﬂtg;&gﬁ?ﬁgg&\ﬁa Southand ' 1gjevision channelssuch as CMT, Higtory, and

: . PP Fox News are popular.
these residents still work, with incomes « More than half of all homeswere consructed

i : .« They enjoy outdoor activities such as hiking,
slightly above the U.S. level. between 1970 and 2000. huning. fidhing and boating,
o Mog households have one or two vehicles;
average travel time to workis dightly higher
(28 minutes) despite a disproportionate
number that work from home.

Socioeconomic Traits

o Nearly 60% have attended college or hold a
degree.

o Unemployment islower at 8%, but so islabor
force participation at 60%.

o Typical of neighborhoods with older residents,
income from retirement and Social Security is
common, but resdents also derive income
from self-employment and investments.

o Resdentsare very do-it-yourself oriented and
cosgt conscious.

o Many service their own autos, workon home
improvement and remodeling projects, and
maintain their own yards.

e They prefer domedtic travel to trips abroad.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update
Frequency: Annually.
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Drawn area near Eveleth, MN 55734: Population Comparison

Total Population Aggregated Places : 25,055
This chart shows the total population in 25,197
an area, compared with other )
geographies St. Louis County | 203,460
Data Source: U.S. Census American 206,549
Community Survey via Esi, 2020 Minnesata I 5,715,341
Update Frequency: Annually
5,356,951
—po ey
2025 (Projected)

343,570,835

Population Density Aggregated piaces NI

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

5t. Louis County

73.8

30.7

Update Frequency: Annually
70.6
o o Yy
2025 (Projected)

Population Change Since 2010

This chart shows the percentage change
in area's population from 2010 to 2020,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Aggregated Places

5t. Louis County

0.53%

Minnesota

Update Frequency: Annually

4.23%
o ey

2025 (Projected)

3.93%
Total Daytime Population Aggregated Places | 23,417
This chart shows the number of people 5t. Louis County | 211,244
who are present in an area during nomal .
business hours, including workers, and Minnesota I 2,716,713
compares that population to other (NN 328 656,849

geographies. Daytime population isin
contrag to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
M Aggregated Places
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Daytime Population Density Aggregated Places :

This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B Aggregated Places

St Louis County  Beaies

Minnesota Nrd

USA [l

Average Household Size

This chart shows the average household
size in an area, compared with other
geographies.

Aggregated Places

[
G

St. Louis County

Data Source: U.S. Census American 2.28
Community Survey via Esi, 2020 Mi
Update Frequency: Annually
2.50
o N
2025 (Projected)
2.60
Population Living in Family Aggregated Places | 17,80
Households

This chart shows the percentage of an
area’s population that livesin a
household with one or more individuals
related by birth, maniage or adoption,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

5t. Louis County | 141,386
143,037
Minnesota I4.4uu,4u?

4,577,198

Update Frequency: Annually
269,076,687
Il 2020
2025 (Projected)
Female / Male Ratio Aggregated Places ' 49.5%
This chart shows the ratio of femalesto 50.4% 49.6%
malesin an area, compared with other . o
Data Source: U.S. Census American 50.0% 50.0%
Commurity Sunvey ia £, 2020 s57%
Update Frequency: Annually
50.3% 45.7%
e 20 vs X
Men 2020
Women 2025 (Projected) 50.7% 49,3%,
Men 2025 (Projected)
3 Copyright 2021 Reltors Property Resource® LLC. All Rights Reserved.
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Drawn area near Eveleth, MN 55734: Age Comparison
Median Age Aggregated Places : [

This chart showsthe median age in an 47.5

Data Source: U.S. Census American

Community Survey via Esi, 2020 433
Update Frequency: Annually Minnesot - [
B 2020 39.4

0% (Froeeed uss .

39.2

Population by Age chitdren |
This chart breaks down the population of 10.2%
Data Source: U.S. Census American
Community Survey via Esi, 2020 3.1%
Update Frequency: Annually Teens
Il 2020
2025 (Projected) s

‘:‘a‘

10.7%

+a
—
(I3

10.9%

(%))
=
w

12.7%

L)
=
(1)

16.0%
70s

11.8%
Ower 80

y Copyright 2021 Real Property Re LLC. All Rights Reserved.
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Drawn area near Eveleth, MN 55734: Marital Status Comparison

Married / Unmarried Adults
Ratio

This chart shows the ratio of maried to
unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
B Veried
Unmarried

Aggregated Places [ 5 o
5t. Louis County 52.1%
Minnesota [EeREs 47.1%
usa REERE 50.3%

Married

This chart shows the number of people in
an area who are manied, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places
5t. Louis County

47.9%

Minnesota Bkt

(VLTI 49.7%

Never Married

This chart shows the number of people in
an area who have never been manied,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

r-. |

Aggregated Places
5t. Louis County
Minnesota

LUSA

Widowed

This chart shows the number of people in
an area who are widowed, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

A .
]

7.8%

Aggregated Places
5t. Louis County

an

=
2

)

Minnesota

UsSA

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places

St. Louis County BENLS

Minnesota

LUSA

10.1%

10.8%

|‘| “J
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Drawn area near Eveleth, MN 55734: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

Aggregated Places

£73,062
St. Louis County

581,270

Minnesota

£106,533
LsA

598,599

Median Household Income

This chart shows the median houseshold
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Aggregated Places
£56,861
5t. Louis County

$59,476

Update Frequency: Annually
£78,908
e s
2025 (Projected)
£69,133
Per Capita Income Aggregated Places . RN

This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

£33,439
5t. Louis County

£34,286

Minnesota

541,756
UsA

£37,561

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places : ZiEEY]

St. Louis County ESgEit

Minnesota iRk

WYIN 265,402
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

M st. Louis County

I Minnesota

USA 17 17 18 18 19 19 20 20 21 21
Employment Count by Health Care and Social Assistance [JelEyy
Industry Retail Trade [FREL]

Thischart showsindustriesin an area
and the number of people employed in
each category.

Data Source: Bureau of Labor Statigtics
via Esi, 2020

Update Frequency: Annually

Manufacturing R

Construction BEEE
Mining %

Finance and Insurance QGEE

Public Administration

=N
=

Education [§3

Accommodation and Food RS

I
o

I
=

Other 6

Transportation and Warehousing

iy

316

Professional, Scientific and Technical

Wholesale Trade

[

3 a
= e
[=-] LY =]

Administrative Support and Waste Management

]
=
o

Arts, Entertainment and Recreation

Real Estate, Rental and Leasing

iy
)
=

Utilities

=]
L

Information

=3
=]

N BN N
"
(8,

Agriculture, Forestry, Fishing and Hunting

Business Management 0 orno data
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Drawn area near Eveleth, MN 55734: Education Comparison

Less than gth Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places
5t. Louis County

n
2

Minnesota

LUSA

b
v-}
)

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement is some high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places
St. Louis County EEES
Minnesota

LUSA

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispassing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places
5t. Louis County

H : ol
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: & & =&

Minnesota

UsSA

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement is high school,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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Aggregated Places : EERIGH

5t. Louis County

Minnesota

UsA

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement is some
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Aggregated Places L5
St. Louis County

Minnesota el

P .
[
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Associate Degree Aggregated Places
This chart shows the percentage of St. Louis County
peoplg in an area whose h_|ghest . Minnesata
educational achievement is an asociate
degree, compared with other Usa
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Bachelor's Degree Aggregated Places
This chart shows the percentage of 5t. Louis County
people in an area whose highest .
educational achievement isa bachelor's Minnesota
degree, compared with other sa
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Grad/Professional Degree Aggregated Places

This chart shows the percentage of 5t. Louis County
people in an area whose highest
educational achievement isa graduate
or professonal degree, compared with sa
other geographies.

Data Source: U.S. Census American

Community Survey via Esi, 2020

Update Frequency: Annually

Minnesota
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Drawn area near Eveleth, MN 55734: Commute Comparison

Average Commute Time <5 Minutes [

10-15 Minutes

Trade Area Report

This chart shows average commute times
to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

15-20 Minutes
20-25 Minutes
25-30 Minutes

B Aggregated Places 30-35 Minutes
3540 Minutes
4045 Minutes
45-60 Minutes
60-90 Minutes
=90 Minutes
How People Get to Work Drive Alone
This chart shows the types of Carpool Bt
transportation that residents of the area .
you searched use for their commute, by Walk - 5.6%

percentage of an area's population.
Data Source: U.S. Census American

Work at Home

Bus [ 0.9%
Public Transit I 0.9%

Community Survey via Esi, 2020
Update Frequency: Annually

B Acgregated Places Other Iu.s%

Motorcycle | 0.1%

Bicycle | 0.1%

y Copyright 2021 Real Property Re LLC. All Rights Reserved.
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Trade Area Report

Drawn area near Eveleth, MN 55734

Drawn area near Eveleth, MN 55734: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Estimated home
values are generated by a valuation
model and are not formal appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

St. Louis County [l
Minnesota RNl

(WL 262,150

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change in
the edimated value of all homesin this
area, the county and the state. Edimated
home values are generated by a
valuation model and are not formal
appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

5t. Louis County

Minnesota R

USA EEEE

Median Listing Price

This chart displays the median lising
price for homesin this area, the county
and the date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

5t. Louis County kxRl

Minnesota JESUEAD

(WY 5139900

12 mo. Change in Median
Listing Price

This chart displaysthe 12-month change
in the median listing price of homesin

thisarea, and comparesit to the county
and date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

Minnesota REEEES

(BTN +12.0%
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Trade Area Report

Drawn area near Ewveleth, MN 55734

Traffic Counts

Stevenson

Keewatin

69

Daily Traffic Counts:

14,800

2015 Est. daily
traffic counts

Street: US Hwy 53
Cross: Old Hwy 53
Cross Dir: N

Dist: 0.21 miles

Historical counts

(73

12,502

2018 Est. daily
traffic counts

Street: US Hwy 53
Cross: Old Hwy 53
Cross Dir: S

Dist: 0.15 miles

Historical counts

11,707

2018 Est. daily
traffic counts

Street: US Hwy 53
Cross: State Hwy 37

Cross Dir: N

Dist: 0.38 miles

Historical counts

Eliians
Britt (135)
&
Mountain Iron Biwabik=l135] aurora
Virginia
Kinney
Chisholm Buhl G—@ Gilbert
Eve’
bing g
Iron Junction Palo
ah Cherry @
] Keenan
(5]
Zim G
Map data E2021
Up 6,000 / day 6,001 — 15,000 & 15,001 — 30,000 30,001 — 50,000

s

Hoyt Lakes

Terms of Use Report a map error

50,001 — 100,000 4 Over 100,000 / day

10,083

2018 Est. daily
traffic counts

Street: US Hwy 53
Cross: Ind Park Blvd

Cross Dir: NW
Dist: 0.08 miles

Historical counts

8,625

2018 Est. daily
traffic counts

Street: US Hwy 53
Cross: Golf Course Rd
Cross Dir: N

Dist: 0.09 miles

Historical counts

2015 15,000 AADT = 2017 11,400 AADT 2017 10,400 AADT 2017 9,600 AADT
2006 14,400 AADT = 2006 11,500 AADT 2006 10,300 AADT 2006 10,300 AADT
2002 15,000 AADT = 2002 12,200 AADT 2002 10,300 AADT 2002 10,300 AADT
1996 14,500 AADT = 1996 10,500 AADT 1994 9,400 AADT 1994 8,400 AADT
1994 10,500 AADT
NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)
> RPR S e 642021
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About RPR (Realtors Property Resource)

Trade Area RE port Drawn area near Eveleth, MN 55734

¢ Realtors Property Resource®is a wholly owned subsidiary of the National . )
Association REALTORS®.

¢ RPR offers comprehensive data — including a nationwide database of 164 million .
properties — as well as powerful analytics and dynamic reports exclusively for R PR
members of the NAR.

e RPR's focus is giving residential and commercial real estate practitioners, REALTORS
brokers, and MLS and Association staff the tools they need to serve their clients. PROPERTY

o This report has been provided to you by a member of the NAR. RESOURCE

About RPR's Data T

RPR generates and compiles real estate and other data from a vast array of sources.
The data contained in your report includes some or all of the following:

e Listing data from our partner MLSs and CIEs, and related calculations, like
estimated value for a property or median sales price for a local market.

¢ Public records data including tax, assessment, and deed information.
Foreclosure and distressed data from public records.

o Market conditions and forecasts based on listing and public records data.

e Census and employment data from the U.S. Census and the U.S. Bureau of
Labor Statistics.

o Demographics and trends data from Esri. The data in commercial and economic
reports includes Tapestry Segmentation, which classifies U.S. residential
neighborhoods into unique market segments based on socioeconomic and
demographic characteristics.

e Business data including consumer expenditures, commercial market potential,
retail marketplace, SIC and NAICS business information, and banking potential
data from Esri.

e School data and reviews from Niche.
o Specialty data sets such as walkability scores, traffic counts and flood zones.

D T\ Estimated Vaiud

Update Frequency S8 Nedan s

Price

e Listings and public records data are updated on a continuous basis. $227k glngﬂiarl Sale
ce
=

e Charts and statistics calculated from listing and public records data are refreshed
Median Sale

monthly. ¥ byt
. 6'1 Ay'zhaﬁgerq. !
o (Other data sets range from daily to annual updates. =

- .
& ‘65 .=..

Learn more

NATIONAL

. . .. , TION

For more information about RPR, please visit RPR's m ag‘,’%ﬁ,{;ﬁ of
AOF

public website: https://blog.narrpr.com ' Wholly Oumed Subsidiary

«»RPR
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